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Undergraduate, Anadolu University, iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, Turkey 1993 - 1997

Dissertations

Postgraduate, Kisiye Ozel Kitlesel Uretim Sistemi ve Otomotiv Sektdriindeki Bayilere Yonelik Bir Arastirma, Anadolu
University, Sosyal Bilimler Enstitiisii, Pazarlama (YI) (Tezli), 2002
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Bilecik Seyh Edebali University, 2014 - Continues
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Pazarlama ilkeleri I, Associate Degree, 2015 - 2016, 2014 - 2015
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Pazarlama Yonetimi, Associate Degree, 2014 - 2015
Elektronik Pazarlama, Associate Degree, 2014 - 2015
Uluslararasi Pazarlama, Associate Degree, 2014 - 2015

Satis ve Satis Yonetimi, Associate Degree, 2014 - 2015

Bankacilik Hizmetlerinde Pazarlama, Associate Degree, 2014 - 2015

Advising Theses

NURDAN §S., Ulke imajinin saglik hizmet kalitesi ve davranigsal niyetler iizerindeki etkisinde zenosentrizm,
kozmopolitanizm ve fiyatin rolii, Doctorate, 0.IZMIR(Student), 2021

SEVIM N., Menge Ulke ve Tiiketici Zenosentrizminin Tiirk Markal Uriinler Satin Alma Niyeti Uzerindeki Etkisi: Kerkiik
Uzerine Bir Uygulama, Postgraduate, G.SABAH(Student), 2020

NURDAN S, Girisimlerde yeni {iriin gelistirme siireci: Akilli ev giivenlik sistemleri alaninda uygulama, Postgraduate,
M.UZUN(Student), 2019
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Antecedents of Country-of-Origin Image and Its Effect on Behavioral Intentions

iZMiR 0., SEVIM N., EROGLU HALL E.

Tiiketici ve Tiiketim Arastirmalar: Dergisi, vol.14, pp.189-234, 2022 (Peer-Reviewed Journal)

Country of Origin Effect in Consumers Purchase of Turkish Products: The Case of Iraq- Kirkuk
EROGLU HALL E., SEVIM N,, Sabah Najmaldmn G.

The Journal of Academic Social Science Studies, vol.15, n0.90, 2022 (Peer-Reviewed Journal)

Pazarlama Perspektifinden Mesleki ve Teknik Egitim Hizmetlerinde Algilanan Hizmet Kalitesinin
Iyilestirilmesine Yénelik Biitiinciil Bir Yaklasim

Karakaya 0., EROGLU HALL E., SEVIM N.

Social Sciences Studies, vol.44, no.55, pp.5071-5094, 2019 (Peer-Reviewed Journal)

Yalin Girisimlerde Yeni Uriin Gelistirme Siireci: Akilh Ev Giivenlik Sistemleri Uzerine Bir Uygulama
SEVIM N., EROGLU HALL E., Uzun M.

Anadolu Universitesi isletme Fakiiltesi Dergisi, vol.1, no.1, pp.65-94, 2019 (Peer-Reviewed Journal)

Yalin Girisimlerde Yeni Uriin Gelistirme Siireci: Akilh Ev Giivenlik Sistemleri Uzerine Bir Uygulama
SEVIM N., EROGLU HALL E., UZUN M.

Anadolu Universitesi isletme Fakiiltesi Dergisi, vol.1, no.1, pp.65-94, 2019 (Peer-Reviewed Journal)
CEVRIiMiCi E-MUSTERI SADAKATINIiN OLUSUMUNDA E-HIZMET KALITESI, E-GUVEN VE E-TATMININ
ETKisi

SEVIM N.

Business and Management Studies: An International Journal, vol.6, no.1, pp.107-127, 2018 (Peer-Reviewed
Journal)

Analysis of The Extended Technology Acceptance Model in Online Travel Products

SEVIM N., YUNCU D., EROGLU HALL E.

internet Uygulamalar1 ve Yénetimi Dergisi, vol.8, no.2, pp.45-61, 2017 (Peer-Reviewed Journal)

Evaluation of Halal Food Purchase Intention in Germany

EROGLU HALL E., SEVIM N.

International Journal Of Contemporary Applied Researches, vol.4, no.9, pp.1-19, 2017 (Peer-Reviewed Journal)
Halal Food Consumption Intention by Turkish Immigrants

EROGLU HALL E., SEVIM N.

International Journal of Business and Management Invention, 2016 (Peer-Reviewed Journal)

Consumer Acculturation Perspective of Immigrants andTourists

SEVIM N., EROGLU HALL E.
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International Journal of Academic Research in Economics and Management Sciences, vol.5, no.4, pp.126-139, 2016
(Peer-Reviewed Journal)

Meslek Yiiksekokulu Mezunlarinin is Deneyimine Yonelik Bir Aragtirma

SENGEL S., TOKAY ARGAN M., ARGAN M., SEVIM N.

Anadolu Bil Meslek Yiiksekokulu Dergisi, vol.2, no.5, pp.87-104, 2007 (Peer-Reviewed Journal)
Meslek Yiiksekokulu Egitim Ortamlarinin Mesleki Egitime Etkileri Uzerine Bir Arastirma
SENGEL S., TOKAY ARGAN M., ARGAN M., SEVIM N.

Anadolu Bil Meslek Yiiksekokulu Dergisi, vol.2, no.5, pp.75-86, 2007 (Peer-Reviewed Journal)
Leisure book reading and purchasing: An analysis of Turkish consumers

OZTURK S. A, SEVIM N, Eroglu E.

International Journal of Consumer Studies, vol.30, no.4, pp.378-388, 2006 (Scopus)
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Almanya’daki Tiirk Go¢gmenlerin Tiiketici Kiiltiirlesme Siiregleri

SEVIM N.

Detay Yaymcilik, 2020

The Role of Mosques in the Transformation From Transnational Spaces to Muslim Cultural and
Consumption Spaces

EROGLU HALL E., SEVIM N.

in: Working With Muslim Clients in the Helping Professions, Anisah Bagasra, Mitchell Mackinem, Editor, IGI Global,
pp-136-154, 2020

Almanya’daki Yasayan Tiirklerin Go¢gmen Tiiketici Etnosentrizmi

EROGLU HALL E., SEVIM N.

Nisan Kitabevi, 2018

Cultural Effects in Tourism: Cultural Schock and Acculturation

SEVIM N., EROGLU HALL E.

in: Social Sciences Research in the Globalizing World, Recep Efe, Editor, St. Kliment Ohridski University Press, Sofya,
pp.451-465, 2018

Eglence Pazarlamasi

SEVIM N,, OZER A, TOKAY ARGAN M.

Anadolu Universitesi, Eskisehir, 2012

Almanya’da Yasayan Tiirk Gé¢cmenlerin Ev Disinda Yeme-i¢gme Davraniglar

SEVIM N,, 0ZTURK S. A.

in: Tiirk Alman Isgiicii Anlasmasi nin 50 Yihnda Almanya Tiirkleri, Zehra Giilmiis, Editor, T.C. Anadolu Universitesi
Yayinlary, Eskisehir, pp.223-241, 2012

Refereed Congress / Symposium Publications in Proceedings
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OZEL iLGI TURIZMI: Canakkale Ornegi

SEVIM N., EROGLU HALL E.

5. ULUSLARARASI SOSYAL BESERI VEEGITIM BILIMLERI KONGRESI, 19 - 20 December 2019, pp.359-363
3.DALGA KAHVECILERIN POPULERLESME NEDENLERI

EROGLU HALL E., SEVIM N.

5. ULUSLARARASI SOSYAL BESERI VEEGITIM BILIMLERI KONGRESI, istanbul, Turkey, 19 - 20 December 2019
TUKETICILERIN AKILLI GUVENLIK SISTEMI TERCIHLERINDE ANKSIYETENIN ETKiSi

UZUN M., EROGLU HALL E., SEVIM N.

1. ULUSLARARASI iKTiSADIIDARI BILIMLER VE YERELYONETIMLER KONGRESI, Ankara, Turkey, 7 - 08 December
2019
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EGITIM 4.0 BAGLAMINDA EGIiTiM HIZMETLERINDEDEGiSiM VE DONUSUM

Karakaya 0., EROGLU HALL E., SEVIM N.

VIIL. Uluslararasi Egitim ve Sosyal Bilimlerde Akademik Calismalar Sempozyumu, 15 - 17 November 2019
KULTUREL $OK VE TURIST KULTURLESMESI

EROGLU HALL E., SEVIM N,, YONCU D.

1. Uluslararasi Sosyal Beseri ve Egitim Bilimleri Kongresi, 22 - 23 December 2017, pp.111-113

ONLINE SEYAHAT URUNLERI SATIN ALMA NiYETININ TEKNOLOJi KABUL MODELINE GORE
DEGERLENDIRILMESI

SEVIM N., EROGLU HALL E., KARAGOZ D.

1. Uluslararasi Sosyal Begeri ve Egitim Bilimleri Kongresi, istanbul, Turkey, 22 - 23 December 2017
Kiiltiirel Sok ve Turist Kiiltiirlesmesi

EROGLU HALL E., SEVIM N, Karagbz Yiincii D.

1.ULUSLARARASI SOSYAL BESERI VE EGiTiM BILIMLERI KONGRESI, istanbul, Turkey, 22 - 23 December 2017
Bireycilik ve Toplumculuk Degerlerine gore Turistlerin Objeye Dayal Ozgiinliik Algilamalar1
YUNCU D., SEVIM N.

II. Uluslararasi Turizm Ve Mikrobiyal Gida Giivenligi Kongresi, 13 - 14 December 2017

Bireycilik ve Toplumculuk Degerlerine gore Turistlerin Objeye Dayali Ozgiinliik Algilamalar
KARAGOZ D., SEVIM N.

II. Uluslararasi Turizm ve Mikrobiyal Gida Giivenligi Kongresi, 13 - 14 December 2017

Online Seyahat Uriinii Satin Alma Davranisinin Genisletilmis Teknoloji Kabul Modeli ile iIncelenmesi
SEVIM N., Karagéz Yiincii D., EROGLU HALL E.

II. Uluslararasi Turizm ve Mikrobiyal Gida Giivenligi Kongresi, Antasya, Turkey, 13 - 14 December 2017
Turistlerin Hediyelik Se¢imini Etkileyen Faktérlerin demografik Ozelliklere gére Farklilasma
Durumlar

AYDIN S, TOKAY ARGAN M., SEVIM N., DURSUN M. T.

Uluslararasi Sosyal Aragtirmalar Kongresi (USAK’17), istanbul, Turkey, 20 - 22 April 2017, pp.1592-1598
Spor Turistlerinin Deneyimlerini Kesfetmek: Harmankaya Kanyonu Uzerine Bir Arastirma
SEVIM N, TOKAY ARGAN M., DURSUN M. T., AYDIN S.

Uluslararasi Sosyal Aragtirmalar Kongresi (USAK’17), istanbul, Turkey, 20 - 22 April 2017, pp.1397-1403
Universite Ogrencilerinin Bos Zaman1 Degerlendirme ve Deneyimleri

TOKAY ARGAN M,, SEVIM N,, AYDIN S,, DURSUN M. T.

Uluslararasi Sosyal Aragtirmalar Kongresi (USAK’xx17), istanbul, Turkey, 20 - 22 April 2017, pp.1137-1144
Gosterigci Tiiketim Davranisina Yonelik Elestiriler: Ahmet Yilmaz’xxin Kitaplar:1 Uzerine Bir inceleme
KESKIN U, EROGLU HALL E., SEVIM N.

2. Uluslararasi Ekonomi Yonetimi ve Pazar Arastirmalari Kongresi, Kocaeli, Turkey, 24 - 25 March 2017, pp.104-
105

Food Acculturation in Tourism and Gastronomy

YUNCU H. R, EROGLU HALL E,, SEVIM N.

9th International Conference on Social Science and Humanities, 26 - 27 December 2016

THE IMPACT OF SOCIAL MEDIA ON TOURISTY CONSUMERACCULTURATION

SEVIM N., EROGLU HALL E.

ACADEMICS WORLD 52nd INTERNATIONAL CONFERENCE, 21 - 22 November 2016

Holland 1n Kariyer Teorisine Gére Turizm Ogrencilerinin Mesleki Kisilikleri

DURSUN M. T, TOKAY ARGAN M., SEVIM N.

ULUSLARARASI OSMANELI SOSYAL BILIMLER KONGRESi12-13-14 Ekim 2016, Bilecik, Turkey, 12 - 14 October
2016

Determining The Effect of Souvenir Selection Criteria on the Intention to Purchase

DURSUN M. T, SEVIM N., TOKAY ARGAN M.

International Conference on Tourism, NEW CHALLENGES AND BOUNDARIES IN TOURISM: POLICIES,
INNOVATIONS AND STRATEGIES, Napoli, Italy, 28 June - 03 July 2016

Predicting Halal Food Consumption for Muslim Turkish Immigrants Living in Germany
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EROGLU HALL E., SEVIM N.

18th International Conference on Agricultural and Food Engineering, 6 - 07 June 2016

Evaluation of Halal Food Purchase and Consumption Behavior of Immigrants

EROGLU HALL E., SEVIM N.

The 2nd International Conference on Management, Business, and Economics & The 4th International Conference
on Tourism, Transport, and Logistics, San-Francisco, Costa Rica, 12 - 14 February 2016

Ethnocentric Behaviors of Migrant Groups The Impact of Acculturation Ethnic Identity and Religion
EROGLU HALL E., SEVIM N.

Business and Social Science Research Conference, 21 - 22 December 2015

The Changing Tourism Shopping Culture: Souvenir Shopping Behaviors of the Tourists in Turkey
EROGLU HALL E., SEVIM N., TOKAY ARGAN M.

the 18th Annual American Association of Behavioral and Social Sciences (AABSS) Conference, 9 - 10 February
2015

Consumer Trust Impact on Online Shopping Intent

EROGLU HALL E., SEVIM N.

17. Annual International Conference of the American Society of Business and Behavioral Sciences, Paris, France, 20
- 22 June 2014

Consumer Perceptions on Brand Obscuration An Invitation to Sin

TOKAY ARGAN M., ARGAN M,, SEVIM N., SEVER N. S.

lobal Interdisciplinary Business-Economics Advancement Conference (GIBA 2014), Tampa-Florida, 15 - 18 May
2014

Attitudes Factors Regarding to Complementary and Alternative Medicine CAM among General
Population in Turkey

TOKAY ARGAN M., ARGAN M,, SEVIM N.

LCBR European Marketing Conference, Frankfurt, Germany, 13 - 15 August 2013

Voluntary Simplicity as Individual Movement to Save the World A Descriptive Study on Turkish
Consumers

TOKAY ARGAN M., ARGAN M,, SEVIM N.

The Macrotheme Conference Business and Social Science, Paris, France, 27 - 29 December 2012

Tiikenmeden Tiikettiren Yasam Tarzi Goniilli Sadelik

ARGAN M, TOKAY ARGAN M., SEVIM N.

17. ULUSAL PAZARLAMA KONGRES, Balikesir, Turkey, 18 - 21 October 2012

Almanya daki Tiirkler Baglaminda Gogmen Tiiketicilerin Etnik Kimlik ve Gida Perakendecisi Tercihi
iliskisinin Arastirilmasi

OZTURK S. A, SEVIM N.

International 9th Conference on Knowledge, Economy & Management, Saray-Bosna, Bosnia And Herzegovina, 23 -
25 June 2011

Leisure Book Reading and Purchasing Behavior in Turkey Implications for Book Industry

OZTURK S. A, EROGLU HALL E., SEVIM N.

he First International Conference on Business, Manamgement and Economics, 16 - 19 June 2005

Leisure Book Reading and Purchasing An Analysis of Turkish Consumersh

OZTURK S. A, EROGLU HALL E., SEVIM N.

2nd International Institute of Consumer Sciences Research, Liverpool, England, 4 - 06 July 2005, vol.29, pp.371-
385

AB Perspektifiyle Tiirkiye deki Kiiciik ve Orta Biiyiikliikteki isletmelerde Bilgi Teknolojileri Kullanimi
ve Eskigehir Ornegi

KARALAR R, EROGLU E,, SEVIM N.

Avrupa Birligine Giris Siirecinde KOBILER: Tiirkiye ve Benzer Ulke Deneyimleri” Sempozyumu, Balikesir-Bandirma,
Turkey, 17 - 18 May 2005, pp-365-373
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